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Chaos, tumult, uncertainty ... more uncertainty.
The last two years could easily be defined by
these words, but what if there was another side to
the story? A side which looks at how we emerge
from and respond to this uncertainty by adapting
and evolving to both make it through the present
and use this as an opportunity to shape our future.

Ower 2027, Areen Design had been looking at how
we respond to the whirlwind of changes happening
around us and how these changes are affecting
one of our key design sectors: hospitality. We
decided to ask ourselves some questions to begin
with. What are the factors influencing hospitality
design in the current climate? How has the role

of design changed? How have attitudes towards
hospitality changed? What do we value the most

in the collective and individual spaces we inhabit
or visit? How can we harness design to make a real
difference?

There are many ways in which we could answer each
of these questions, but several key themes soon
started to emerge from our discussions: the need for
personalisation, the endless possibilities of flexibility,
fostering a sense of wellbeing and actively engaging
with ‘the bigger picture’,

Each of these are unique and important in their
own right, but looking at the themes next to

egach other we soon began to see a framework of
interconnected elements. A framework that could
help us navigate hospitality design through the many
changes around us, but also as a foundation from
which to build on and really engage with change
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GRADUAL SHIFT

Frior to the pandemic, there had been a gradual shift across the spectrum of hospitality
design, with multiple global hotel brands through to independent operators taking on

the concept of lifestyle’ design and service, Whilst there was a danger that such an
approach could, like previous trends, stagnate, this concept could still align well with the
personalisation and flexibility elements. It could also offer the potential for growth and
longevity if the elements of wellbeing and 'the bigger picture’ were also taken on. Now, all of
these are crucial as we look to adapt and evolve from the pandemic.

Of course, with everything that has happened, hotels and hospitality spaces must now also
take on increased limits, parameters and restrictions in their function as public spaces.
Although this shift has been disruptive, we have been really interested in looking at how
rmanufacturers are overcoming, adapting, and innovating from this disruption.
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"FROM A USER PERSPECTIVE, GEBERIT'S RANGE

OF PRODUCTS ALLOW FOR FLEXIBILITY AND
COMFORT WITH SEAMLESS DESIGN; ALL ESSENTIAL
QUALITIES TO HAVE IN ANY SPACE. HOWEVER,

AS A DIRECT RESPONSE TO THE PANDEMIC

WE FEEL THAT GEBERIT'S MANY ADVANCES IN
INNOVATIVE CONTACTLESS SYSTEMS ILLUSTRATE
HOW BEAUTIFULLY DESIGNED SOLUTIONS WHICH
MAXIMISE HYGIENE AND SANITATION ARE KEY TOOLS
IN ENSURING THAT HOSPITALITY EXPERIENCES DO
NOT MORPH INTO STERILE, DYSTOPIAN, LAB-LIKE
SPACES. WITH CONTINUED UNCERTAINTY AND A DAILY
CHANGING GLOBAL SITUATION, WE ARE CURIOUS

TO SEE HOW DEVELOPMENTS AND INNOVATIONS IN
FORM, FUNCTION AND MATERIALITY CAN CONTINUE
IMPROVING ON FLEXIBILITY AND THE INTERFACE
BETWEEN GUESTS AND PUBLIC SPACES”
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